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ABSTRACT
thBackground: Pakistan is 6  populous country in the world and has 2.63% of the total world population. The fertility rate is 3.65 and 

there is need to educate population about family planning in minimum time. 
Objective: To discover education and frequency of electronic media, radio and television effects on family planning electronic 
media messages delivery to both men and women.
Material & Methods: Data from Pakistan Demographic and Health Survey 2012-13 was used for the study. From selected 12,943 
occupied households, 13,558 ever-married women and 3,134 ever married men of age 1549 were interviewed for the survey. 
Family planning electronic media messages conveyed, by radio or television, to both men and women were analysed with formal 
education and electronic media frequencies. SPSS version 21 was used to analyse the data and SPSS logistic regression 
analyses were done for statistical significance and association of dependant and independent variables. A p-value of <0.05 had 
statistically significance.
Results: Family planning messages were conveyed extremely high to men and women who watched TV daily. Occasionally radio 
listeners had received remarkably higher family planning (FP) messages than daily radio listeners. Both men and women, who did 
not listen radio at all, received the highest FP messages. Remarkably high FP messages were conveyed to women who had no 
education, while men without education received the lowest messages.
Conclusion: Electronic media has more important role than formal education in family planning education. Electronic media can 
alter attitudes, change behaviours, abolish fears and misconceptions about family planning. 
Key Words: Family Planning, Pakistan, contraceptives, Electronic Media

ORIGINAL ARTICLE PUBLIC HEALTH

20

INTRODUCTION No access to high-quality family planning services 
Family planning (FP) is an information, means and and fears of complications of contraceptive 

2methods which educate individuals to think and methods .
decide when and how to become pregnant, as well 
as about treatment of infertility. It includes According to provisional results of 2017 census of 
contraceptives  pills, condoms, implants, Pakistan, average annual growth rate (1998 to 
intrauterine devices, surgical procedures to 2017) is 2.40 and population is 207,774,520 which 
control fertility, and other methods such as has been increased by 146.6% since 1981 
calendar method, and abstinence. It saves lives, 3

census . The National Program for Family 
prevents unwanted pregnancies, decreases the Planning and Primary Healthcare in Pakistan was 
number of abortions and reduces the incidence of 4

launched in 1994 . Pakistan has very low 
complications of pregnancies and childbirths like 

contraceptive prevalence rate and to increase it is 
deaths and preventable disabilities. It is an 5a challenge . Its population and growth rate show 
estimation that in developing countries, by use of 6that contraceptive prevalence rate has declined .modern contraceptives methods about 35 million 
abortions and 76,000 maternal deaths can be 

1
prevented every year . Media can be very useful to educate people about 

family planning. It can affect health behaviours 
High birth rate is generally related to desire of and change family planning fears, misconcepts 

7larger families especially in rural areas, lack of and wrong beliefs . A study advised capacity 
understanding and knowledge of family planning, building in media for effective family planning 

behaviour change communication (BCC). In the 
study the barriers, to effective BCC, were found; 
insufficient BCC skills, conflict of interest of 
journalists, media houses interests, lack of 
sources of family planning information and 

8editorial ideologies . 
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In Pakistan, along with lack of information, The statistical significance and association 
perception that family planning is against Islam between the dependent  and independent 
also played an important role in high birth rate and variables was tested by SPSS logistic regression 

9 analyses. A p-value of <0.05 was considered increase in population .   
statistically significant.

For better results, there is need to educate and 
10 Dependant variableschange behaviour of both partners .  Media 

For awareness about family planning messages messages by television and radio in the form of 
conveyed through radio or television, there were campaigns are usually used for large populations 
following categories: (1) message conveyed: to educate and create awareness. The media 
Limiting the family (2) message conveyed: messages can produce constructive changes, 
Spacing of children (3) message conveyed: Use of minimise effects of negative beliefs, eliminate 

11 contraceptives (4) message conveyed: Less misconceptions, change attitude and behaviour .
children prosperous life (5) message conveyed: 
Higher age at marriage.

Radio and TV exposure is effective for family 
12

planning . The Government of Pakistan Independent variables Education 
recognises that all citizens are entitled to get high 

Highest education level was categorised into: (1) 
quality family planning (FP) information and 

No Education (2) primary (3) secondary (4) 
services and has made commitment, in a summit, 

Higher.13to make FP a priority . 

No education means never got education in any Main objective of the study was to discover 
school. Primary indicates school education up to education and frequency of electronic media, 
class 5, Secondary is school classes from 9-10 radio and television effects on family planning 
and Higher denotes college classes 11-16. Every electronic media messages delivery to both men 
class means study year.and women.
Electronic media exposure

There were two groups of electronic media 
exposure (1) Frequency of listening to radio (2) MATERIAL AND METHODS
Frequency of watching television (TV). Three This study is secondary analysis of third country 
questions from each group included: (1) Not at all wide Pakistan Demographic and Health Survey 
(2) Occasionally (3) Daily. The answers of these (PDHS) 2012-13. The survey was conducted in all 
three questions were: (1) No, (2) Yes.provinces and Islamabad Capital Territory (ICT) 

except Azad Jammu and Kashmir and Federally 
Administered Tribal Area. The Technical Advisory 

RESULTSCommittee of 30 national experts, professionals, 
Education levels and electronic media family researchers and representatives from the 
planning messagesprovinces in Pakistan gave an input at different 

stages of the survey. For the survey 14,000 
Table 1 is about family planning electronic media households from all regions were selected. From 
messages conveyed, by radio or tv, to men and selected 12,943 occupied households, 13,558 
women of different education levels. It ever-married women and 3,134 ever married men 
demonstrates that men without education age 1549 were interviewed. The response rate of 
received the least and women with no education women was 93 per cent while of men it was 79 per 
received the highest family planning electronic cent.
media messages. Increase in education level did 
not increase the messages reception in men and IBM Software Package for Social Sciences 
women. (SPSS) version 21 was used to analyse the data. 
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Electronic media frequency and family media messages were conveyed to men and 
planning messages women who did not listen radio at all. While men 
Table 2 is about conveyed family planning and women who watched TV daily had received 
electronic media, radio or TV, messages and markedly high family planning media messages. 
frequencies of listening to radio and watching Men and women who watched TV, received higher 
television. It shows that in relation to frequency of family planning messages than those who did not 
listening to radio, the highest family planning watch TV at all.

Education, Electronic Media and Family Planning: Pakistan Demographic and Health Survey 2012-13
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Table 2. Family planning messages conveyed and frequency of electronic media



23

Statistical significance, independent and directly related with increase in FP messages. 
dependant variables association Men and women who did not listen to radio at all 

received the highest family planning messages. 
Table 3 is about statistical significance and While, men and women who watched TV daily, 
relationship between independent and dependant received the highest FP media messages. The 
variables. It shows that frequencies of listening to messages were conveyed more to men and 
radio and watching television have more statistical women who watched TV than those who did not 
significance and association than education watch TV at all. Electronic media frequencies are 
levels, among men and women, with family more statis ticall y signif icant than highes t 
planning messages. education level.

In men, electronic media frequencies have In Pakistan there is feudal society which has an 
association with spacing of children and use of impact on high birth rate. In rural areas, 63.62 per 

3contraceptives, while less children prosperous life cent , more children especially male children are 
has relationship with highest education level. considered an asset, force and power. A study 

revealed that rural areas residents and people 
In women, only less children prosperous life has who witnessed their child death did not like 

14no association with electronic media frequencies, modern contraceptive methods . 
while it has along with limiting the family has 
relationship with highest education level.

Awareness and knowledge about family planning 
are important to decrease or control population. A DISCUSSION
study in Pakistan discovered poor knowledge of Findings of this study show that electronic media 
family planning and its methods among almost has a relationship with family planning education. 

15half of the study participants . Knowledge can be Men of each education level received more family 
increased by media. Communities access to mass planning media messages than men who had no 
media messages, increases the probability of the education. Maximum family planning media 

16use of family planning methods .messages were conveyed to women who had no 
education. Increase in education levels was not 
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Table 3: Statistical significance and relationship of dependant and ndependent variables

*p<0.05
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In this study, there is an interesting finding that the In Pakistan, besides national programme, non-
highest family planning electronic media governmental organisations are working for family 
messages were conveyed to women who had no planning. In 1950, Pakistan's population was 37 
education. Increase in education level was also million and was the world's 13th most populous 
not directly related with increase in FP message country. To control birth rate, Family Planning 
transfer. This shows that formal education in Association of Pakistan was founded in 1953. 
school/college/university is not the only way of Recently, it has been renamed RAHNUMA which 

21learning. Other innovative ways or by electronic means a guide . Green star in Pakistan is also 
media, FP messages can be conveyed to working to control birth rate and decrease 
communities. A study in Sialkot supports the population. It has over 7,000 franchised clinics, 
finding. 70,000 retail outlets, and providing approximately 

22
53% of all contraceptives in the country .

In Sialkot village of Punjab province, community 
based and community managed Information and Pakistan committed, in summit to work for FP2020 
Communication Centre (ICC) was established to goals, that after planning for effective family 
provide information, by CDs, TV etc, to women planning programme, efforts will be made to 
about family planning and other issues. This increase FP messages to control family size, 
innovative project had vast participation and enhance mobilization activities to reach people, 
interest from local women who wanted to receive and provide services for vasectomy and condom 

13an information on a wide range of issues like distribution . To achieve targets, there is more 
family planning, antenatal care, and childcare etc. need to work for family planning in the country.
The project proved that such information sources 
can cross the barriers of illiteracy and can educate 

There is significance of family planning 
disadvantaged women who live in a conservative 

programmes because they can control high-risk 17society and culture .
births and associated maternal and child 

23mortalities . All health promotion programmes 
should be designed according to cultural norms. This study shows that men and women who did 
culturally pertinent approach to educate not listen to radio at all received the highest family 
communities for family planning is supported by planning messages. In rural culture of Pakistan, 
the population which can reduce maternal and opinion leaders have their role and they transfer 

24infant mortality rates also . Health centers play an information and knowledge. People live very 
important role in delivering family planning closely and discuss almost all things during sitting 

25
services . Basic and rural health centers can be sessions in fields at daytime and in evening, at 
used properly for family planning.common place, for gossip, taking tea and hukka 

smoking. They have plenty of time, so information 
A study in Pakistan found that quality of antenatal is shared. Radio is main source of information. 
care and discussion of family planning in the Elders and opinion leaders after listening to radio 
centers had strong effects on contraceptive use. convey news and information, in these sittings, to 
So, there is need to improve antenatal care. It was others, which in turn is shared in families. 
observed that women who delivered a child at a Community radio is an effective device for raising 

18 health facility and got information of family awareness and knowledge .
planning from a doctor or health professional used 
more contraceptives than those who gave births at Our study shows that more FP media messages 
homes and did not get any information. were conveyed to men and women who watched 
Community health workers are required to talk TV than those who did not watch TV at all. Daily TV 
about birth spacing and give information about watchers had received remarkably higher FP 

26family planning .media messages than occasionally TV watchers. 
Family planning messages on TV increase the 

19
probabilities of using modern contraception . A 
study in Pakistan showed that the most important 
source of awareness about contraceptives was 

20television .
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A study in Pakistan suggested for high quality 
family planning services closer to women's In PDHS 2012-13, countrywide survey, although 
homes. At services places, behaviour change sample size was small, but the data provided 
strategies and programmes can increase information to assess role of electronic media for 
awareness, acceptability, and use of family family planning messages.

27planning methods . Another study in Pakistan 
CONCLUSIONadvised to design programmes which could 
Electronic media has more important role than develop counselling techniques, demystify myths 
formal education in family planning education. and misinformation in the communities for birth 
Electronic media can alter attitudes, change spacing, smaller family size, contraceptive use, 

28 behaviours, abolish fears and misconceptions health of mother and child .
about family planning. 

Our study shows that electronic media had an 
ACKNOWLEDGMENT

effect on communities, especially TV conveyed 
I am grateful to Pakistan Demographic and 

more FP media message. Studies supported our 
Health Survey (PDHS) management team for 

finding. A study showed that television watching is 
permission to download and analyse the data.

related with increased contraceptive use in both in 
7

men and women . Television watching is 
CONFLICT OF INTERESTimportant and there is strong connection of media 

29 Noexposure with the use of contraception  and 
30increase in antenatal visits . 

It is estimated that Pakistan's population will be 
244,248,371 in 2030, would increase to 
277,494,590 with 2.54 fertility rate in 2040 and 

th 31maintain its 6  rank globally . According to The 
World Bank, in 2016 the birth rate was 28 (per 
1000 people). So, there is need to control its 
population by proper planning and efforts.

In Pakistan, education levels and electronic 
media, radio and TV, have an impact on birth rate 
and awareness about family planning ways and 
methods. The findings of this study show more 
importance of electronic media than education for 
FP awareness. Family planning education can be 
given in very short time by use of electronic media 
while increase in education level involves 
planning, approval, budget allocation etc and 
takes years. 

The family planning messages, for radio and TV, 
should be interesting. The visuals, for TV, must be 
culturally appropriate and meaningful, logical, 
should clearly illustrate the messages' focus, 
convincing and have an emotional appeal. They 
will motivate and as a result bring change in 

32behaviour, beliefs and attitudes . This study may 
be helpful to design FP programmes on electronic 
media. 

REFERENCES
1. United Nation Population Fund. Family planning. 

Available at https://www.unfpa.org/family-planning 
(accessed 1 January 2018)

2. Farmer DB, Berman L, Ryan G, Habumugisha L, 
Basinga P, Nutt C, et al. Motivations and Constraints to 
Family Planning: A Qualitative Study in Rwanda's 
Southern Kayonza District. Glob Health Sci Pract. 
2015;3(2):242-54. 

3. Pakistan Bureau of Statistics. Government of Pakistan. 
thProvisional summary results of 6  population and 

hous ing  census -2017 .    Ava i l ab le  f rom:  
http://www.pbscensus.gov.pk/ (accessed 2 April 2018)

4. Wazir MS, Shaikh BT, Ahmed A. National program for 
family planning and primary health care Pakistan: a 
SWOT analysis. Reprod Health. 2013 ;10(1):60. 

5. Jain AK, Mahmood A, Sathar ZA, Masood I. Reducing 
unmet need and unwanted childbearing: evidence from 
a panel survey in Pakistan. Stud Fam Plann. 
2014;45(2):277-99.

6. UNFPA. World population Dashboard Pakistan. Available at 
https://www.unfpa.org/data/world-population/PK (accessed 2 
April 2018)

7. Bakht MB, Arif Z, Zafar S, Nawaz MA. Influence of media 
on contraceptive use: a cross-sectional study in four 
Asian countries. J Ayub Med Coll Abbottabad. 
2013;25(3-4):3-8.

8. Kagurusi PT. Impediments to media communication of 
social change in family planning and reproductive 
health: experiences from East Africa. Afr J Reprod 
Health. 2013;17(3):70-8.

9. Waqar A,  Khan A, Ismail K, Hanif U, Saleem I. Family 
Planning; Factors affecting male's decision making in 
district Buner, KPK Pakistan. Professional Med J. 
2015;22(11):1471-9.

10. Tilahun T, Coene G, Temmerman M, Degomme O. 
Couple based family planning education: changes in 
male involvement and contraceptive use among married 
couples in Jimma Zone, Ethiopia. BMC Public Health. 
2015 ;15:682. 

Education, Electronic Media and Family Planning: Pakistan Demographic and Health Survey 2012-13

Journal of Saidu Medical College 2019, Vol 9 (1)



26

Education, Electronic Media and Family Planning: Pakistan Demographic and Health Survey 2012-13

Journal of Saidu Medical College 2019, Vol 9 (1)

22. G r e e n s t a r  S o c i a l  M a r k e t i n g  ( G S M ) .  
Http://www.Greenstar.Org.Pk/Family_Planning11. Wakefield MA, Loken B, Hornik RC. Use of mass media 

campaigns to change health behaviour. Lancet. 23. Brown W, Ahmed S, Roche N, Sonneveldt E, Darmstadt 
2010;376(9748):1261-71. GL. Impact of family planning programs in reducing high-

risk births due to younger and older maternal age, short 12. Bajoga UA, Atagame KL, Okigbo CC. Media Influence on 
birth intervals, and high parity. Semin Perinatol. 2015 Sexual Activity and Contraceptive Use: A Cross 
;39(5):338-44. Sectional Survey among Young Women in Urban 

24. Rahmani AM, Wade B, Riley W. Evaluating the impact, a Nigeria. Afr J Reprod Health. 2015;19(3):100-10.
proposed family planning model would have on maternal 

13. FP2020. Pakistan Commitment maker since 2012. and infant mortality in Afghanistan. Int J Health Plann 
Family Planning 2020 Commitment Pakistan, Govt. Of Manage. 2015;30(1):71-85. 
Pakistan. Http://www.familyplanning2020.org/ 25. Goldberg DG, Wood SF, Johnson K, Mead KH, Beeson T, 
entities/97 (accessed 4 April 2018) Lewis J, et al.. The organization and delivery of family 

14. Lakew Y, Reda AA, Tamene H, Benedict S, Deribe K.. planning services in community health centers. Wom H 
Geographical variation and factors influencing modern Iss. 2015;25(3):202-8.
contraceptive use among married women in Ethiopia: 26. Tappis H, Kazi A, Hameed W, Dahar Z, Ali A, Agha S. The 
evidence from a national population based survey. Role of Quality Health Services and Discussion about 
Reprod Health J. 2013. Reprod Health. 2013;10:52. Birth Spacing in Postpartum Contraceptive Use in Sindh, 

15. Naz S, Arif M, Saqib N. An assessment of the knowledge Pakistan: A Multilevel Analysis. PLoS One. 2015;10(10): 
and attitude towards family planning among educated e0139628. 
married men of urban Islamabad, Pakistan. Pak J Med 27. Azmat SK, Ali M, Ishaque M, Mustafa G, Hameed W, 
Res.2017;56(3):73-7. Khan OF, et al. Assessing predictors of contraceptive 

16. Ajaero CK, Odimegwu C, Ajaero ID, Nwachukwu use and demand for family planning services in 
CA.Access to mass media messages, and use of family underserved areas of Punjab province in Pakistan: 
planning in Nigeria: a spatio-demographic analysis from results of a cross-sectional baseline survey. Reprod 
the 2013 DHS. BMC Public Health. 2016;16:427. Health. 2015;12:25. 

17. Zakar R, Zakar MZ, Qureshi S, Fischer F. Harnessing 28. Azmat SK, Mustafa G, Hameed W, Ali M, Ahmed A, 
information technology to improve women's health B i l g r a m i  M .  
information: evidence from Pakistan. BMC Womens Barriers and perceptions regarding different 
Health. 2014;14:105. contraceptives and family planning practices amongst 

18. Medeossi BJ, Stadler J, Delany-Moretlwe S.'I heard men and women of reproductive age in rural Pakistan: a 
about this study on the radio': using community radio to qualitative study. Pak J Public Health. 2012;2(1):17-23.
stre ngth en Good  Part icipator y Prac tice  in HIV 29. Westoff CF, Koffman DA.The association of television 
prevention trials. BMC Public Health. 2014;14:876. and radio with reproductive behavior. Popul Dev Rev. 

19. Habibov N, Zainiddinov H.Effect of TV and radio family 2011;37(4):749-59.
planning messages on the probability of modern contraception 30. Habibov N, Zainiddinov H.Do family planning messages 
utilization in post-Soviet Central Asia. Int J Health Plann improve antenatal care utilization? Evidence from 
Manage. 2017;32(1): e17-e38. Tajikistan. Sex Reprod Healthc. 2017;13:29-34.

20. Mahmood H, Khan Z, Masood S. Effects of male literacy 31. Worldometers. Pakistan population. Available at:
on family size: A cross sectional study conducted in h t t p : / / w w w . w o r l d o m e t e r s . i n f o / w o r l d -
Chakwal city. J Pak Med Assoc. 2016 ;66(4):399-403. population/pakistan-population/(accessed 6 April 2018)

32. Jacquiline O. Visual Persuasion and Behaviour Change: 21. R a h n u m a .  A b o u t  u s .  A v a i l a b l e  a t :  
A Study of Viewers' Responses to Televised HIV/AIDS http://www.fpapak.org/about-us.html (Accessed 2 April 
Advertisements in Kenya. European Sci J. 2012;8 (27): 2018)
132-145.


	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7

